
The Economic Impact of
Arabian Horse Events on
Local Communities
When the Arabian Horse Association brings a national
championship to town, the impact extends far beyond the
show ring. For weeks, host cities see hotels fill, restaurants busy
with exhibitors and families, and local businesses welcoming an
influx of visitors who have traveled from across the country and
around the world. It's a reminder that Arabian horse events are
not just competitions, they are significant economic engines for
the communities that host them.

This year's Youth & Mid Summer Nationals, held at State Fair Park
in Oklahoma City, is expected to bring roughly 800 to 1,000
horses, 3,000 exhibitors, 200 trainers, and 3,500 spectators to the
region over the course of the show, generating more than $16.5
million in economic impact for Oklahoma City. Families book
hotel rooms for a week or more, rent vehicles, dine out daily, and
shop local businesses, all while their young riders compete for
national titles.
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The scale only grows from there. AHA's flagship event, the
Arabian and Half-Arabian U.S. National Championship Horse
Show, has become one of the largest annual draws for its host
city of Tulsa. In recent years, nearly 1,800 horses and more than
7,000 exhibitors, owners, trainers, and support staff have
traveled in from dozens of states and several countries for the
two-week championship, filling thousands of hotel room nights
and contributing over $100 million in economic activity to the
Tulsa region, a figure regularly cited as second only to the Tulsa
State Fair itself among the city's annual events.

That kind of impact doesn't happen by accident. National events
require host cities with the venue capacity, hospitality
infrastructure, and community partnership to support thousands
of visiting horses and families for extended stays. In turn, those
communities benefit not only from direct spending on lodging,
dining, fuel, and retail, but from the broader visibility that comes
with hosting a nationally recognized championship, exposure that
often pays dividends well beyond the dates of the show itself.



Local vendors and service providers feel the
impact directly too. Farriers, veterinarians,
photographers, decorators, feed and bedding
suppliers, and equipment rental companies all
see a meaningful boost in business during
national show season, work that supports local
jobs and small businesses connected to the
equine industry and beyond.

"Every national event we hold represents a true partnership
between AHA and our host community," said Taryl O'Shea, CEO of
the Arabian Horse Association. "These shows bring meaningful
economic benefit to the cities that welcome us, and in return,
those communities give our exhibitors and families an
experience that keeps them coming back year after year."

As the Arabian horse industry continues to grow, its national events
remain a powerful example of how a single sport can ripple outward,
supporting hospitality workers, local businesses, and regional
economies, while bringing together a community that shares a deep
passion for the breed.
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